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Homes & Remodeling 

A division of The Guy Corporation 

Complete customer satisfaction is our #1 goal at ~~u1C. 

Functional, state-of-the-art designs and superior materials teamed up with professional 
trade partners and quality craftsmanship to bring forth the best possible product to our 
customers. ~w1C has ra ised the bar on home building and remodeling standards. 

Visit us at ~w,CHomes.com for more information. 

CONTACT US TODAY! 

150 Vista Park Way, Avon, IN 461231317.272.22361 ~UJJGHomes.com 



WEIGHING THE OPTIONS 

hen deciding whether to reno· 

vale or relocate, lifestyle and 

lifecyde priorities arc often at 

the top of the list. While it is generally easy 

for homeowners to compare differences be­

tween schools or commutes to Wllrk when 

contemplating a move, it's also important 

to evaluate the tics they have to an existing 

area and whether they can replicate those 

connections elsewhere. 

Carl Mcintyre, oWller of Carrington 

Homes in McCordsville, says sometimes 

the cost of a renovation added to the origi· 

nal purchase price of the home may be more 

than the property is worth in the long run. 

However, homeowners may opt to make 

those changes anyway because they love 

their communities, school systems, and 

other amenities and just can't imagine living 

anywhere else. 

" If the ncighhorhood is so unique that 

it cannot be duplicated with a new home/ 

neighborhood, sometimes it's worth sinking 
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WHEN HOMEOWNERS BECOME RESTLESS with their accommodations, they 

have two alternatives to ponder: Should we stay, or should we go? There are 

a number of factors to consider when making this decision, and no single 

choice is right for everyone. From financial costs and emotional attachments 

to the current-and very active-housing market, as well as the hassle of 

packing up your belongings and moving yow- family, comparing the pros and 

cons can help you determine your next step. 

more money into an existing home," he says. 

"A good example is Crooked Stick in Carmel. 

The lotsareverylarge andsitM a PGA Cham· 

pionship golf course. Many of the home~ 

in that subdivision arc worth renovating 

'' If the neighborhood 
is so unique that it cannot 
be duplicated with a new 

home/ neighborhood, 
sometimes it 's worth sink­

ing more money into an 
existing home. '' 

CARL MCINTYRE, OWNER, 
CARRINGTON HOMES 

because of the higb quality of original con· 

struction and the awesome neighborhood." 

According to Mark Zukerman, founding 

principal of Encore Sothcby's International 

Realty in Cam1cl, llOusing needs due to 

lifestyle c hanges may be harder to fore· 

cast accurately. For instance, at what poirJt 

worrld a master bedroom on the main level 

appeal to someone who no longer wants to 

climb stairs? Would n larger or more effi· 

dent house be attractive now that so many 

people have shifted to working from home? 

Could homeowners' existing residences be 

transformed to accommodate these modi· 

fications, or should they start from scratch 

with new t:onstruction? Zukerman says 

today's historically low interest rates make 

both options affordable to finance. 

''Many families love the neighborhood 

that they live in and fh1d that renovating 

their current home allows them to stay in a 

place they love while making changes thai 

will allow them to live there more comfort· 

ably in years to come," he says. "ron the oth· 

cr ha11d] the marketplace in Central Indiana 

continues to be incredibly competitive. MuJ­

tiplc offers arC' commonplace ... and sellers 

are seeing art upward pressure orr pricing as 

average sales prices locally continue to rise 

at a record rate." 
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COST-BENEFIT ANALYSIS 

o matter whether you choose to 

remodel the home you already 

own or build a new one, it's not 

going to be cheap. Just as housing prices have 

soared in recent months due to a strong de· 

mand and record low supply, lumber prices 

have increased 40 percent in just the last 16 

months. Jon Guy, president of Guy Co Homes 

& Remodeling in Avon, says with the cost of 

construction materials as high as it is right 

now, remodeling is a great option. Luckily, 

the houses built during the "McMansion" 

boom of the '80s and '90s are a dated mar­

ket, making them ripe for renovation. 

'' When you go Olll and look at an existing 

home, it's important to be affiliated with a 

group that does all phases of the process, 

such as GuyCo Remodeling, and for spouses 

to discuss their goals so that they don't find 

themselves redoing a renovation in a few 

years' timet Guy says. "You have to be hon­

est w ith yourself. If you want to stay in your 

home or make some changes to a recent pur· 

chase, then you'll want to make it as timeless 

as possible so that you can enjoy it for years 
to come." 

In 2018, JR Mcrlau and his wife, Tracy, 

embarked on a search for a new house. At 

the time, they were living in a high-level 

Greenfield home tncy had built io 2010. 

A ftcr eight years, they wanted to move to 

wE'.stern Carmel, Zionsville, or Westfield in 

order to be close to his place of business. 

Unfor tunately. they had a hard time finding 

properties with the finish level and features 

they desired. The couple considered erecting 

a new home again, but the cost to build ver­

sus value ec1uation did not add up. 
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GuyCo Homes & RemOdeling -
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After touring more than 50 properties, 

the Mcrlaus found a place that they could 

call home-once they made a few improve­

ments with the help of Guy'~ company. Not 
only did they update the kitchen with new 

cabinets, counters, appliances, and lighting, 

but they also CX"J)andcd the pantry, removed 

stTuctural columns, and added steel beams 

!0 create a more integrated, casual family 

living space complete with refinished floors, 

lineal' gas fireplaces, and a marble accent 

waJI. The project started in August 2020 and 

took eight months to complete. 

'' This has been a long 
project, but one in which 
we feel we have achieved 
the best of both worlds in 
having a home we couldn't 

bui ld for less than twice 
what we have in it, but 

that was transformed into 
something of our own 

making and tastes. '' 

JR MERLAU, CUEHT, 
GUYCO HOMES & REMODELING 

" We wanted to modernize the look and 

feel of the space whi le still working with the 

rest of the more fonnal areas of the home," 

J R Merlau says. "This has been a long projt>ct, 
but one in which we feel we have ach ieved 

the best of both worlds in having a home 

we couldn't build for less than twice what 

we have in it, but that was transformed into 

something of our own making and tastes." 
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